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Outlook Group Celebrates 
25th Anniversary 
Franklin, OH.  The Outlook Group, Inc. has reached a 
major milestone in its ongoing commitment and service 
to the funeral industry. The company celebrated its 
25th anniversary at the recent company wide meeting 
in Milwaukee, Wisconsin. 
 
Founded in 1985, The Outlook Group, Inc. is the 
nation’s premier Funeral Service Solutions company, 
serving independently owned and operated funeral 
homes across America. In the last four years, the 
company has reached unprecedented pre-need sales 
levels, remained profitable and significantly expanded 
client and marketing partner relationships.  
 
“Because of our instinctive ability to adapt and change 
with the times, we’ve been able to enjoy longevity and 
solid success,” said Chris Kuhnen, Vice President of 
Marketing and Corporate Communications. He added, 
“A quarter of a century is definitely a milestone worth 
celebrating.”  
 
The company offers a broad range of services  
including pre-need program management and 
consulting, education and training, advertising, 
continuing education, and more. All services are 
specifically designed to help further develop and/or 
enhance existing business services, pre-need sales, 
and advertising programs.  
 25

th
 continued on page 2 

Homesteaders Life 
Recognizes Outlook Group 
at Leaders Conference 
Washington, D.C.  Homesteaders Life Company 
recognized an outstanding group of Outlook Advance 
Funeral Planning Professionals at their annual Leaders 
Conference held March 23-27, 2010 in Washington, D.C.  
 
The company qualified 20 sales producers and 12 
leadership team and marketing partner members to 
attend the industry-renowned conference.  
 
This annual event recognizes high achievers for 
outstanding family service during the previous year. 
Conference itineraries included educational meetings, 
tours, fellowship, entertainment, and a gala recognition 
and awards banquet. 
 

             Special congratulations are extended to several national 
award winners from The Outlook Group, Inc. They are 
Ann Miller of Lima, Ohio, the winner of the Dennis G. 
Kerschen Persistency Award—named in honor of 
Homesteaders’ late Vice President and Regional 
Director, Dennis G. Kerschen. This award is presented to 
the Leaders Conference qualifier with the highest 12-
month persistency on all business written.  Ann had a 
95.988% sales persistency rating.  Tyler Anderson and 
Christian Chambers were named VIP Managers.   
Additionally The Outlook Group, Inc. won the coveted 
Daniel M. Voecks Award for Total Sales Volume with 
total net sales volume of over $58 million. 

Advance Funeral Planning professionals are now 
working hard to qualify for the Homesteaders Life 2011 
Leaders Conference, to be held at Disney’s Yacht Club 
Resort at Walt Disney World in Lake Buena Vista, 
Florida. � 
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Outlook Group Unveils New 

Company Website 
 

Franklin, OH. The Outlook Group, Inc. has totally 
redesigned their company website. The new website 
has a fresh new look and features updated company 
information and service offerings. The website, 
www.theoutlookgroup.com, loads quickly, allowing the 
user to navigate freely, while providing clean, easy-to-
read text surrounding a bevy of high-powered home 
page flash graphics. According to Chris Kuhnen, Vice 
President of Marketing and Corporate 
Communications, “Our website’s new functionality will 
rouse the savvy computer user, while providing 
simplicity for beginning browsers.” Outlook’s new 
website provides comprehensive insight about the 
company and services offered; lists up-to-date, 
breaking company news; and supplies a link to the 
most current company newsletters. The site also 
features The Academy training courses, training 
locations and dates, allowing you to register with a click 
of a button. Outlook’s overall goal in revamping their 
website is to provide an inclusive vehicle in which to 
instantaneously communicate with the death care 
industry.�  
 

 

 
 
 
"For the last 25 years, our client funeral homes have 
come to know us as a dedicated, innovative, 
accountable, and responsive company that always 
looks after their best interest.” said Charles W. 
Anderson, Founder and Chief Executive Officer of The 
Outlook Group, Inc. He added, "We're so thankful to all 
our loyal clients, employees, marketing partners, and 
vendors who are the reason we are so successful. We 
look forward to another quarter century of service." 
 
John Feher, Vice President of Sales, remarked “We are 
a small family company that is trusted by national 
funeral industry leaders because we deliver on our 
commitments. Outlook was founded on an employee- 
centered model that has allowed us to create a 
synergistic relationship between employees, 
management, and our clients. Our success is based on 
true collaboration and teamwork.” � 
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E-Cards or Paper Greeting Cards – Which is best? 
 
Americans are asking today: Which type of greeting card is better – an e-card or a paper greeting card? The answer 
is both. According to the Greeting Card Association, Americans bought more than 7 billion paper cards in 2009. This 
compares to 500 million e-cards that we sent out. Here is an unofficial guide as to which type of card is appropriate 
on the following occasions:  Mother’s Day – paper card; anniversary – paper card; birthday – either; belated wishes 
– e-card;  congratulations – paper card (sent to the home) and an e-card sent to the workplace; sympathy – paper 
card; major holidays (Christmas, Thanksgiving, Fourth of July, Memorial Day, etc.) - paper card. At the end of the 
day, all that really matters is that the ones we care about are remembered on special occasions. � 

"Don't be afraid to give up the good to      
go for the great." 

— John D. Rockefeller, American industrialist and philanthropist 
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ACADEMY NEWS  

ACADEMY PRESENTS 

GROUNDBREAKING 

SEMINAR 
 

Candace Franco – Director 

 
 
The Academy has been particularly busy this year. 
Besides conducting more training classes than we ever 
have in the past, we also developed and presented a 
groundbreaking funeral educational seminar to funeral 
home owners, managers, and directors in Pennsylvania. 
 
The seminar entitled: Stop Reacting and Start Winning 
was presented on Tuesday, May 4

th
 at the Radisson 

Hotel Valley Forge, King of Prussia, Pennsylvania and 
Wednesday, May 5

th
 at the Harrisburg Holiday Inn & 

Conference Center in New Cumberland, Pennsylvania. 
 
The two-hour interactive program focused on how the 
character of funeral service is drastically changing, and 
will continue to do so at a rapid pace in the years 
ahead. This change is thanks, in large part, to today’s 
Baby Boomer segment of the U.S. population. From 
caskets being sold by national retailers to natural burial 
packages and a steady increase in cremation, funeral 
directors need to learn how to change and adapt to the 
constantly shifting wants and needs of today’s modern 
family. This program helped attendees better 
understand the true depth and breadth of the “true 
challenges” facing the death care industry, and offered 
concrete solutions on how to begin their individual 
process of service and merchandise transformation to 
remain financially profitable into the future. 
 
The large number of program participants learned how 
to identify the many forces that are impacting funeral 
service and how the world global economy is affecting 
their bottom line. They also learned how to better focus 
on “the customer” and their unique wants, needs and 
desires;  how to implement new “Discovery Techniques” 
to enhance customer communication, interpersonal 
interaction and satisfaction; what new funeral service 
options should be made available to consumers today; 
and the five important survival skills they will want to 
start using now! 

Post-seminar surveys showed the seminar very highly 
ranked by attendees, with 97% sharing that the seminar 
content was well worth their time to receive. Plans are 
currently underway to present this seminar at additional 
cities across the United States in the months ahead. � 
  

2010 ACADEMY TRAINING SCHEDULE 

 

JULY 13-16 

AUG 24-27 

OCT 12-15 

 

ADVANCE FUNERAL PLANNING 

NOV  2-3 FINANCIAL ASPECTS  OF 

ADVANCE FUNERAL PLANNING 

 

JUL 22-23 

OCT 26-27 

CONTINUING CARE FOR THE 

ADVANCE PLANNER OR 

AFTERCARE SPECIALIST 

 
To register for any Academy training 
course, please contact Temeika Love at 

(800) 331-6270 or go online at 
www.theoutlookgroup.com 
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CONTACT US: 

The Outlook Group, Inc 
121 East Second Street                            

Franklin, Ohio 45005  

Toll free 800-331-6270 

Fax line 937-743-8918 

www.theoutlookgroup.com 

 

The Outlook Observer is the official company newsletter of The Outlook 

Group, Inc.  The mission of the Outlook Observer newsletter is to 

inform, educate, engage, and inspire our readership.  Although every 

precaution is taken to ensure accuracy of published materials, the 

Outlook Observer cannot be held responsible for opinions expressed or 

facts supplied by its authors.  Please direct all questions to the Editor. 

 

Editor: Christopher Kuhnen 

Contributors: Candace Franco, Teresa Westing,         

Kent Tompkins, John Feher, and Matt Creech 

 

 

 
 
 
 
 
 
 
 
 
 

 
 
Emerson Audree Creech was born Wednesday, June 9 at 
11:26PM.  Delivery went perfectly for both Mom 
(Caroline) and Baby.  She was 6 lbs 6 oz, and 19.5 
inches long.  We are home, and everyone is doing great! 
– Matt Creech, AFPP at Wappner Funeral Home, 
Mansfield, Ohio. 

Kent W. Tompkins 
Named Eastern 
Region  
Development 
Director 

 

Franklin, OH.  The Outlook Group, Inc. announced that 

Kent W. Tompkins of Dallastown, Pennsylvania has been 

named Eastern Region Development Director. 

Prior to joining the Outlook Group, Kent worked the past 

11 years as a Senior Account Executive for the Home-

steaders Life Company, Des Moines, Iowa. He served 

the Central Pennsylvania, Maryland, and Washington, 

D.C. areas.  

Kent got his start in the funeral service profession in 

1988, going to work for his hometown funeral provider. 

He and his wife Donna reside in Dallastown, 

Pennsylvania. They have two daughters, Madison and 

Chelsea. Kent and Donna enjoy traveling with their RV. 

Kent also enjoys competing in different forms of auto 

racing throughout the northeast.  According to Kent, “It is 

my belief that every family deserves to know about an 

option that will help make the worst day of their life a little 

easier.”  He went on to add, “I’m so excited to join the 

Outlook Group as I have worked with them for quite a few 

years now, and have seen the successful programs they 

have implemented within the funeral homes.”  � 

Teresa Westing  
Named Wisconsin 
In-Field  
Development  
Director 
 

Franklin, OH. The Outlook Group, Inc. announced 

that Teresa Westing of Madison, Wisconsin has been 

named Wisconsin In-Field Development Director. 

Teresa holds a Bachelor’s Degree in education from 

Nebraska Wesleyan University and a Master’s Degree 

from the Leadership Institute of Seattle, City 

University, in Applied Behavioral Science with an 

emphasis in counseling and consulting. She has 

served organizations and families throughout her 

career in a number of roles, including behavioral 

health counselor, community speaker, program 

director, funeral pre-planning professional, and sales 

team trainer. Using a Family Systems approach, she 

has created an innovative method of helping funeral 

professionals provide at-need, pre-need and 

continuing care services.  

Teresa reports “The Outlook Group’s emphasis on 

innovative training, enduring relationships, and high 

ethical practices match my values for serving families. 

I am excited to team up and move forward!” � 

 


